
Copyright © 2020. All Rights Reserved.

ARTICLE

AI-Driven Content Marketing is Here To Stay

Just posting content isn’t enough. Businesses need to harness the power of 
a data-driven content marketing strategy to see a higher return.

Over the past decade, content marketing has gone from an extracurricular activity to an absolute necessity 
in business. It is now the primary avenue used for meaningfully engaging audiences and converting leads 
to customers. Whether through social posts, website blogs, YouTube videos, or any other medium, brands 
are learning to forge their strongest customer connections through content.

While simple examples of content marketing can be found as far back as the 1800s, only in the last two 
decades has it earned center stage in most companies’ digital marketing strategies. 

According to a recent Content Marketing Institute survey, 92% of companies see content as a business 
asset. Social Media Week reports that 91% of customers are happy to reward brands with their loyalty if 
they prove themselves trustworthy — and this goes for both B2C and B2B brands.

Blogging, newsletters, social media content, e-books, and in-person events are just some of the main B2B 
marketing strategies that companies are now turning to. 

As businesses continue to increase their content marketing ad spend, one critical question remains: How 
will marketers know if their content is generating true results? And how can they glean insights and tweak 
their content output for even better performance?

By combining the revolutionary capabilities of AI with the tried-and-true power of content, businesses can 
experience unprecedented marketing results.
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AI-Driven Content Marketing is Here To Stay

Raise Your Content Marketing ROI

As growing companies juggle an onslaught of tasks, content management is often one of the first things to 
fall to the wayside. Even for those with on-staff writers and marketers, finding, curating, and scheduling the 
right content at the right time can cut into other -mission-critical tasks.

The problem is, even those who are diligently posting content may be falling on deaf ears. Content that 
generates no impact is even more wasteful than publishing no content at all. Teams that spend time and 
precious resources creating content that falls flat may even end up hurting their reputation with the wrong 
content. While most brands are producing content, few have a data-driven strategy that guides what gets 
published and when.

Content marketing is more important than ever, but teams have less time than ever to do it, which means 
technology must step in and save the day.

Natural language processing (NLP) has reached new heights in its capacity to help businesses learn 
from the data it gathers. As one of the most studied subsects of artificial intelligence, the magic of NLP 
lies in its ability to interpret information — assessing, synthesizing, and even understanding text and 
voice data allow machine learning algorithms to lend a hand in many ways. Chatbots are helping brands 
capture leads, while voice search is being employed at a growing rate. NLP is even beginning to recognize 
customers’ sentiment, paving the way for brand reputation monitoring, product analysis, competitor 
research, and more.

Now brands can rely on this technology to guide their content marketing strategy. Neural networks can sift 
through content and pick out what would resonate best with your audience, continuously taking past post-
performance into account.

Certain types of content, such as videos, may appeal to a certain demographic. Meanwhile, one topic may 
receive triple the likes, shares, comments, or conversions than another topic. Equipped with these pivotal 
insights, businesses are no longer shooting in the dark to hit their content goals. Your content marketing 
ROI can steadily rise as AI learns and makes recommendations based on real-time data streams.

Brands can use AI to nurture their target audience with highly personalized content sent to various 
audience segments at different times. This iterative process is at the heart of machine learning and its 
immense potential in the business world.

A Winning Team

If content is fuel for marketing, AI provides a turbocharge that allows content to be used to its maximum 
potential.
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AI-Driven Content Marketing is Here To Stay

While content aggregation is nothing new, AI has changed the game. Traditionally, content aggregators 
functioned as RSS feeds, automatically collecting content about a specific topic from around the web. Apps 
like Feedly and News360 are perfect examples. But without advanced AI, many of these tools are one-trick 
ponies, unable to provide the actionable insights that can help you raise brand awareness, drive sales, and 
lift engagement.

Content marketing with artificial intelligence is a winning combination in an age where customer 
personalization is not only preferred but expected. 91% of B2B buyers reported they prefer doing business 
with companies that know their names and anticipate their needs based on past transactions.

As social platforms are inundated with millions of content pieces per day, companies with a plan are more 
likely to position themselves as trustworthy thought leaders.

Key Takeaways
• Content marketing and AI for business will only become more crucial in the years to come.

• Data-driven content posting can raise your content marketing ROI

• Advances in NLP allow brands to have another ‘brain’ on staff, sifting through data to recommend the best content

• AI now helps brands discover relevant content, personalize audience experiences, and drive sales and leads.

If your marketing team isn’t leveraging  the power of AI-Driven content marketing, it’s time to hop on 
board. Content engines like Vestorly provide the features and tools marketers need to harness the power 
of AI for increased engagement.

Try Vestorly out today and experience the benefits!

REQUEST A FREE DEMO

Leverage content effectively with Vestorly LEARN MORE
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