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The 3 Point Content Play

The reality is, content marketing tends to work well when an effective 
game plan is put into motion — and when done in a way that’s beneficial 
for everyone involved.

Scoring the game-winning shot isn’t as easy as it looks. This is certainly true when applying this attempt 
at a sports analogy to content marketing. The reality is, content marketing tends to work well when an 
effective game plan is put into motion — and when done in a way that’s beneficial for everyone involved.

Whether the target audience is other businesses or consumers, content management done right can be 
a smart, effective way to stay competitive in today’s content marketing world. However, content can be 
leveraged intelligently and effectively by keeping three main points or pillars in mind.

These three pillars are:

1. Discovery

2. Filtering

3. Personalization

A comprehensive content management engine based on these three content pillars provides useful 
solutions and meaningful results in an orderly and sensible way. It also addresses the challenges today’s 
companies often face. By focusing on the three points mentioned above, a well-rounded content marketing 
strategy can be put together to target both B2C and B2B audiences.
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The 3 Point Content Play

Addressing a Broad Range of Content Marketing and Management Challenges

What’s good about neatly putting content management into three categories is how this approach to 
gathering and dispersing content can apply to many different business structures. Regardless of who 
your intended audience is or how you operate your business online, this three-tiered approach to content 
management is a great way to set yourself up for success!

For example, technology service providers typically need to attract, convert, and retain customers to grow 
revenues. A robust content management engine that includes or integrates with marketing automation 
platforms helps technology service providers reap the rewards of effective content marketing.

On the other hand, many marketing automation platforms often have lower engagement rates because 
their customers don’t have access to the right content. And client portal products often have lower 
engagement rates for the same reason.

Adtech companies such as Live Intent, Movable Ink, the Trade Deck are also cautiously aware of ad budget 
concerns. Specifically, regarding budgets that may be under-utilized if the target audience isn’t getting the 
right content. For e-commerce platforms such as Shopify and BigCommerce, similar content-related issues 
can have a similar impact on the target clients.

Another way to frame this analogy is to think of content as a garden. For marketers and businesses to 
enjoy the fruits of their labors, they must make an effort to sort through the weeds and nurture what’s truly 
fruitful. Intelligent content management engine software addresses all the above challenges by focusing on 
the three main points below:

1. Discovery

Content discovery is what keeps anyone viewing content informed, entertained, interested, or engaged. 
More specifically, it’s the process of finding relevant content for a targeted group of searchers or a specific 
customer segment. It begins by sifting through content from a vast ocean of online-accessible content. 
Content discovery solves the following problems:

• Positioning

• Brand awareness

• Authority (this is especially important for leading search engines like Google) 

• Content inventory

• Content frequency (can be better controlled in a less time-consuming way with a top-quality 
content management engine)
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Content discovery is a multi-faceted process. It can start with the primary activity of uncovering and 
repurposing existing content that’s already performing well. And it can involve taking cues from social 
media interaction and even tapping into online influencers.

Content discovery can be further defined as how you track down top-notch content that matches your 
brand. In today’s content-cluttered world, productive, mutually beneficial conversations won’t be triggered 
if the content doesn’t match or meet target audience expectations.

The content marketing process starts out broad and continues to narrow down through each phase. 
It’s kind of like picking berries, to use yet another analogy. When you first get started, you’ll simply be 
gathering and collecting your “berries” (relevant content). Once you’re done gathering, you’ll pick out the 
best berries and discard what’s not useful or high in quality.

None other than Bill Gates once uttered the now-iconic phrase “content is king” back in the mid-1990s. 
Today, smart, audience-focused content discovery is no longer an option. It’s a must-have “fuel” for your 
digital content marketing strategy. It’s also useful for:

• Business development

• Sales generation

• Customer relationship building and nurturing

• Brand equity

• Market analysis

• Compliance intelligence

2. Filtering

Filtering is a key part of intelligent content curation in that marketers typically benefit most from content 
that satisfies both searchers and search engines. What filtering refers to is the management and selection 
of discovered content. This process is based on filtering for safety, compliance, and set parameters. 
Problems meant to be solved with filtering include:

• Creating safe content

• Producing/presenting content that’s trustworthy

• Keeping appropriate regulation in mind

• Adhering to content compliance guidelines

• Business intelligence
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3. Personalization

Content personalization is the process of learning by interactions with the intended target audience. The 
knowledge gathered from these interactions allows the right content to be delivered to the right searchers 
in a really meaningful way. After all, what’s the use of delivering content that will be ignored or a source of 
annoyance? Content personalization solves problems involving:

• Advanced engagement

• Conversions

• Deeper audience interaction

• Customer retention

• Account-based marketing connections

What’s done to achieve maximum interaction with the target audience is what really defines content 
personalization. This is something that content curation companies such as Vestorly do through the use of 
artificial intelligence (AI). In the content marketing world, AI is a learning-based process that uses data to 
make inferences by recognizing relevant patterns. These intelligent content engines leverage NLP or natural 
language processing to deliver the right content to the right searcher at the right time. 

Discovering and sending out amazing content in the middle of the night when your target audience is likely 
sleeping, for instance, is a waste of your time and money since you won’t be getting optimal engagement. 
By the time your target audience is more active online, newer content could easily push down what you 
distributed.

Content management engines can efficiently merge the three point content play of discovery, filtering and 
personalization and the power of NLP together. When this happens, content and the messages it contains 
can be amplified in all the best ways possible. A domino effect is then set into motion, which could lead to:

• Increased engagement

• Enhanced communication

• Additional conversions
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Leverage content effectively with Vestorly LEARN MORE

Key Takeaways

A well-rounded content game plan should be based on the right mix of discovery, filtering, and 
personalization. I recommend that anyone looking to leverage content effectively keep the key points 
discussed here in mind by:

• Sifting through available sources to “discover” relevant content based on specific content 
marketing/management goals

• Selecting or “filtering” content from what was discovered for safety, compliance, and set 
parameters

• Fine-tuning or “personalizing” results based on target audience interactions and reactions
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